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Establish the highest obtainable stand- 
ard for every product. 


Make everything we sell live up to 
these standards. 


Guarantee every product uncondition- 
ally. 


Enforce this pledge rigidly and 
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Maintain absolute integrity of purpose 
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Choose Your Supplier 
Carefully 


Half a hundred propositions, 
samples, suppliers—how to choose? 


First—test the merchandise. Put 
it to every trial you can. Be sure it 
is right, not only in specifications, 
but also in odor. 


Secondly—choose a supplier who 
knows the market and the market 
tendencies. That will save vou lots 
of regrets. 

Thirdly—satisty vourself of the 
integrity of the supplier. Clean 
»usiness is the only business on the 
up-grade today. 
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Choose Your Suppher | 
Carefully 


Half a hundred _ propositions, 
samples, suppliers—how to choose? 


First—test the merchandise. Put 
it to every trial you can. Be sure tt yr 
is right, not only in specifications, _ 
but also in odor. | 


Secondly—choose a supplier who | 
knows the market and the market 
tendencies. That will save you lots ) 
of regrets. | So 





Thirdly—satisfy yourself of the ) 
integrity of the supplier. Clean PV 
business is the only business on the 
up-grade today. 


van Ameringen-Haebler, Inc. | 


315 Fourth Avenue, New York i 
180 No. Wacker Drive, Chicago ) 
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42 Wellington Street, E., Toronto 


Factory, Elizabeth, N. J. 
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THERE IS more to the | 
soap business than a fancy | 
name and a fanciful adver- 
tising agent. 





Your product must meet 
a demand. _ 
It must do a job. | 
It must clean. 

It should also smell clean 

—and pleasant. | 
es }  y 
If it does, vou can count _ 

on repeat business. | 
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soap business than a fancy 
name and a fanciful adver- 
tising agent. 
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